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Abstract 

The interaction with regard to the joint company x University brings the prospect of 
building new forms of action regarding the management of the environment and an 
the rethink of the executive area to the academy. The “Grande Recife Consórcio de 
Transporte” (CTM), urban transport company of the Pernambuco State 
Government, along with the Environmental Management Group in Pernambuco 
(Gampe) of the Federal Rural University of Pernambuco, structured the 
Environmental Management area of Consortium aimed at rational use resources, 
improvement of environmental quality and energy efficiency. This partnership was 
based on participatory methodologies that articulated corporate and academic 
knowledge. The process was based on the principles of Participatory Strategic 
Environment Planning, being developed in a dialogue way, with the shareholders 
commitment and empowerment of stakeholders inside and outside the company, 
followed a modular structure and thematic (strategic planning, water, air, energy, 
waste solids, air quality and health of confined spaces). This study, focused on 
Corporate Environmental Management, is liable to be replicated in the corporate 
environment, being easy to apply. In this sense this paper contributes to the 
elevation of environmental quality in corporate environments and disseminate such 
methodology for medium-sized businesses, especially in office places, aiming at the 
direct or indirect conservation of natural resources. 
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